
INTERCOMPANY MEMORANDUM 


R. J, Luongo 

Manager Trade Marketing 

(336)741-6110 

Fax: (336)741-7989 


DATE: February 18,1998 

TO: Nick KuruC 


SUBJECT: QuickChek 1997 Trade Direct Marketing Summary 

Following are the results of our Trade Direct Marketing Programs with QuickChek during 1997: 




- 

HOUSEHOLDS/ 






COUPONS 

COUPONS 

REDEMPTION 

MAILING 

TARGET 

PROGRAM 

MAILED 

REDEEMED 

RATE 

May 23 

Franchise 

500 Pack Coupon 

15,212 

1,641 

10.8% 


Competitive 

B1G1F 

19,401 

2,307 

11.9% 


Total 


34,613 

3,948 

11.4% 

June 24 

Franchise 

800 off 2 packs 

15,143 

1,671 

11.0% 


Competitive 

B2G2F 

19,261 

2,326 

12.1% 


Total 


34,404 

3,997 

11.6% 

July 25 

Franchise 

2.00 off ctn/4 pks 

15,092 

1,555 

10.3% 


Competitive 

3.00 off ctn/4 pks 

19,083 

1,540 

8.1% 


Total 


34,175 

3,095 

9.1% 

Nov 7 

Franchise 

3.00 off ctn/4 pks 

2,791 

TBD 

TBD 


Competitive 

3.00 off ctn/4 pks 

3,543 

TBD 

TBD 


Total 


6,334 

TBD 

TBD 


Following are what I consider some key points of the program: 

• Redemption rates are extremely positive, as national redemption rates for FSI’s are about 1.9% and 
average redemption for our Trade Marketing plans is 5.6%. 

• Programs for QuickChek split mailings by Franchise and Competitive smokers. This was the first time we 
mailed separate offers. 

• The program was designed to mail in rapid succession to create a continuity program, which transitioned 
from pack to carton programs. Redemption remained high, even with the carton coupons. 

• The last mailing was only to people who had redeemed at least one coupon from the previous three 
mailings. Results has not been received to date. 

Nick, hope this helps. Please don't hesitate to call me if I can help further. 

R. J.Luongo 

RJL:mh 

cc: K. N. Wadia 


Source: https://www.industrydocuments.ucsf.edu/docs/szxyOOOO 
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